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“The last 12 months clearly have 
been an extraordinary challenge 
and learning experience,” the com-
pany’s CEO, Ronald Rittenmeyer, 
wrote in a filing with the Securities 
and Exchange Commission. In the 
same document, Tenet revealed that 
Rittenmeyer earned $16.7 million 
last year.

And L Brands, owner of Victoria’s 
Secret, cut 15 percent of its office 
staff and temporarily closed most of  
its stores during the pandemic. Still, 
Andrew Meslow, who took over from 
Leslie H. Wexner as CEO in Febru-
ary 2020, earned $18.5 million.

“They always talk about how their 
employees are the most important 
assets,” Minow said. “But, they sure 
don’t treat them that way.”

Dozens of  public companies al-
ready have reported paying their 
CEOs $25 million or more last year, 
according to Equilar, an executive 
compensation consulting firm. Sev-
eral companies that announced 
major layoffs last year, including 
Comcast and Nike, have not yet re-
leased executive compensation data 
for last year.

DEFENDING THE PLANS

Many companies defended their 
executive compensation plans. In 
some cases, CEOs took less than 
they were entitled to. Most top ex-
ecutives receive the bulk of  their 
pay in shares, which might de-
crease in value and often vest over 
several years. And at many compa-
nies, the stock price was up despite 
the turbulence in the economy and 
regardless of  whether the compa-
ny was profitable.

“At the end of  the day, CEOs 
end up getting rewarded for how 
they respond to these external oc-
currences,” said Jannice Koors, a 
compensation consultant at Pearl 
Meyer who works with compa-
nies to determine executive pay. 
“If  you think about stores closing, 
furloughs, etc., CEOs are getting 
rewarded for making those deci-
sions.”

In many ways, the role of  cor-
porate chieftains never has been 
more pronounced. Beyond run-
ning their businesses, CEOs have 
emerged as prominent voices in 
the national conversations around 
race, climate change and voting 
rights.

At the same time, they face 
critics on all sides. Sen. Mitch 
McConnell, R-Ky., recently told 
companies protesting Republican 
efforts to overhaul voting laws to 
“stay out of  politics.” Meanwhile, 
labor advocates are calling on  

companies to take better care of  
their workers.

“It’s time for the corporations 
in this nation to play their part in 
a recovery that can be shared by 
everybody,” said Mary Kay Hen-
ry, international president of  the 
Service Employees International 
Union. “We cannot reinforce the 
economic inequality that existed 
before the pandemic.”

Executives at publicly traded 
companies receive most of  their 
compensation in stock, an ar-
rangement intended to align pay 
with the performance of  a compa-
ny’s share price. When the stock 
price goes up, the theory goes, in-
vestors and executives alike share 
in the gains.

Defying logic, the stock market 

has been soaring for months now, 
more than making up the losses 
it suffered early in the pandemic. 
As a result, many CEOs ended the 
first year of  the pandemic having 
overseen, improbably, a rise in 
their company’s share price.

The resilience of  the markets, 
and the sense that COVID-19 was 
an act of  God, not the fault of  any 
one person, helped companies jus-
tify big pay packages.

“Boards were thinking: ‘This 
isn’t our management team’s 
fault. This isn’t the result of  bad 
planning or lax governance. This 
kind of  happened to everybody,’” 
Koors said. “There was a sense in 
boardrooms that if, despite all this, 
they managed to deliver on the 
numbers, who are we to cut those 

payments in a year when everyone 
worked their butts off ?”

PUSHING BACK

Some investors and corporate gov-
ernance groups are pushing back on 
executive compensation plans.

Starbucks shareholders voted in 
March against the compensation 
plans for the company’s two top ex-
ecutives. The resolution was non-
binding, though, and the CEO, Kevin 
Johnson, received $14.7 million in 
cash and stock last year.

The biggest clash over pay this 
year is at General Electric, a com-
pany still reeling from years of mis-
management. Larry Culp, the CEO, 
received $73.2 million last year and 
could collect well over $100 million 
more, because of a recently updated 
pay plan. Several prominent corpo-
rate governance groups have come 
out in opposition to Culp’s pay, and 
investors will vote on the issue at 
GE’s annual meeting this month.

Even when executive pay was 
slashed, it often remained high. Rob-
ert A. Iger, chairman of the Walt  

Disney Co., last year earned less 
than half what he did in 2019, but his 
compensation still was $21 million. 
The pay cut was a reflection of his 
move from CEO to executive chair-
man, and of the difficult year at Dis-
ney, which laid off more than 28,000 
people as its theme parks shut down.

At Boeing, Calhoun voluntarily 
gave up most of his cash salary this 
year, taking just $269,231 of the $1.4 
million he was entitled to. Still, be-
cause of stock awards, his compen-
sation was more than $21 million.

“Dave obviously gave up a lot,” 
a Boeing spokesperson said in an 
email.

A Hilton spokesperson said the 
$55.9 million figure reported in the 
company’s annual filing did not re-
flect Nassetta’s actual pay. Because 
of the pandemic, Hilton restructured 
several complex stock awards. As a 
result, Nassetta’s actual earnings for 
2020 will be closer to $20.1 million, a 
slight decrease from 2019.

“2020 was an anomaly in so many 
ways,” the spokesperson said in an 
email.
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While millions of people struggled to make ends meet, many of the 
companies hit hardest in 2020 showered their executives with riches.

Note: Compensation is tallied from proxy filings as of late April. Includes salary, stock 
grants, bonuses and other benefits. John Legere and James Murren stepped down from 
their chief executive roles in 2020. Netflix has co-chief executives. | Source: Equilar

ANNA MONEYMAKER

GUERIN BLASK — THE NEW YORK TIMES

“Many of these CEOs have 
improved profitability by 
laying off workers. A tiny 
handful of people who have 
shimmied all the way to the 
top of the greasy pole get all 
of the rewards, while everyone 
else gets left behind.”

SEN. ELIZABETH WARREN, D-Mass., 
who has proposed new taxes on 
the ultrawealthy

“It’s time for the 
corporations in this 
nation to play their part 
in a recovery that can 
be shared by everybody. 
We cannot reinforce the 
economic inequality 
that existed before the 
pandemic.”

MARY KAY HENRY, 
international president 
of  the Service Employees 
International Union

SPONSORED CONTENT

BBE Office Interiors rebrands for the new normal

PITTSFIELD — Since the end of 
World War II, the leadership 
of BBE Office Interiors has 
been making business deci-
sions to align with market 
changes.

In 1945, its founder, the late 
William Pomerantz, began 
building the original print-
ing, office and supply com-
pany into what it is today — 
office furniture and interior 
design. When Rob Proskin 
took over, he used innovative 
technology in the furniture 
design industry to implement 
cutting-edge business philos-
ophies and practices. Now, 
Dan Proskin, Rob’s son, is 
leading BBE through these 
changing times of  major mar-
ket disruption.

“COVID-19 turned the en-
tire world upside down. As it 
begins to return to normal, 
BBE is once again molding 
the company to address the 
seismic shifts that have oc-
curred,” says Dan Proskin, 
company president.

PLANNING FOR THE FUTURE 
WITH ADAPTABLE SOLUTIONS

With the return to work, 
school and everyday life, 
BBE has the trained design 
and ergonomic specialists to 
guide clients in its three core 
markets — education, health 
care and corporate — to rede-
sign, furnish and adapt their 
spaces for the new normal, 
post-pandemic.

“The number one priority 
in the education market is 
safety. BBE provides design 
practices for social distanc-
ing in the classroom, loung-
es, dorms and throughout 
campuses so students can 

safely return to school,” says 
Proskin.

This requires modified 
seating plans with taller di-
viders and shields, as well as 
planning for safe traffic flow 
throughout spaces. BBE also 
considers this market’s top 
priority — designing educa-
tional spaces for K-12, col-
leges and universities — to 
promote learning: functional, 
comfortable and ergonomi-
cally safe academic settings 
for students, faculty and ad-
ministrators.

In the health care market, 
“clean equals safe,” Proskin 
notes, and there’s nothing 
more pressing these days 
than cleanability and sanita-
tion.

“Another top priority for 
hospitals, cancer centers and 
private practice groups is to 

provide spaces that are warm 
and comfortable for the pa-
tient, to promote healing. 
BBE designs patient rooms 
that feel like the comfort of  
home, waiting areas that are 
welcoming and provide long 
term comfort and durability, 
as well as OR and ICU units 
that meet the highest safety 
standards.”

Proskin says that having 
the right furniture made 
from the right materials is 
also key. Bleach-cleanable 
faux leathers and vinyl are 
popular solutions for seat-
ing products, as well as cop-
per-infused mesh products, 
he notes. Copper acts as an 
antimicrobial agent, which 
naturally kills viruses and 
bacteria. 

The corporate market will 
experience significant shifts, 

Proskin and other experts 
note. A McKinsey study from 
2020 outlines the need for re-
configuration: A survey of  
278 executives found that on 
average, they planned to re-
duce office space by 30 per-
cent.

“This will require restruc-
turing and reuse of  what 
were big, open office spaces 
before the pandemic. Instead, 
we predict a move back to cu-
bicles and dividers to accom-
modate social distancing,” 
says Proskin. “Hoteling, a 
practice that offers employ-
ees everything they need to 
work, in a shared environ-
ment, when they don’t have 
a workspace of  their own, is 
also trending.”

New technology and prod-
ucts in furniture design will 
play a big role in each of  these 

distinct markets. For exam-
ple, private acoustic booths 
impact the way we hear each 
other. Private workspaces 
change the way we see each 
other, ergonomically safe 
equipment changes our phys-
ical posture and workflow de-
sign changes will modify face 
to face communication and 
meetings.

A FOCUSED APPROACH  
TO GROWTH

BBE’s market specializa-
tion addresses these complex 
shifting models for clients, 
says Proskin.

“Knowledge is king. The 
more my team knows about 
an industry segment, the 
more we can tailor solutions 
and products, and recom-
mend new technology to 
meet their specific needs and 

primary goals. That’s what’s 
leading our growth strategy,” 
Proskin says.

BBE is unique in its tech-
nology investment, ergonom-
ic expertise and innovative 
design standards, and it has 
paid off. The company’s su-
perior reputation in the ed-
ucational, health care and 
corporate arenas has helped 
it reach a broad base of  cli-
ents in Berkshire County and 
beyond.

“Now we serve the Pioneer 
Valley with plans to expand 
throughout New England,” 
Proskin adds.

BBE’s growth is reflect-
ed in its current branding 
campaign, which includes 
the company’s all new web-
site and its renovated 28,000 
square foot expanded show-
room featuring a selection of  
state of  the art office furnish-
ings.

CHANGE OFFERS OPPORTUNITY

“COVID-19, shifting mod-
els, new technological ad-
vances: These are uncharted 
territories, but BBE has used 
market disruption as an op-
portunity to address new in-
dustry demands. And that’s 
been going on for 75 years, 
three generations strong,” 
notes Proskin.

BBE’s turnkey solutions 
provide everything from de-
sign renderings and speci-
fication development to the 
right office furniture and er-
gonomic tools to meet design, 
productivity and workflow 
goals.

Projects are handled en-
tirely by BBE end to end, 
from design through expert 
delivery and installation to 
ensure quality control. The 
company works through 
commercial, urban, indus-
trial and green architectural 
and design firms, or clients 
can use the BBE expert de-
sign team directly.

BBE Office Interiors is fam-
ily-owned and operated. To 
learn more about the compa-
ny, visit its website at bbeof-
fice.com, contact Proskin at 
413-442-8217 or email dan@
bbeoffice.com.

3rd generation 
of problem 

solvers paves 
the way for 
change and 
expansion
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New technology, like acoustic booths, offer new levels of privacy. ADA-compliant solutions ensure safety, functionality and style. 
Finishes from fabric, laminate metal and wood can all be customized to fit with new and existing furniture for a seamless fit into 
any environment. To learn more about the BBE Office Interiors, visit its website at bbeoffice.com, contact company president Dan 
Proskin at 413-442-8217 or email dan@bbeoffice.com.


